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OVERVIEW 

This chapter contains the main data obtained within the study in order to determine the Outreach and 

Effectiveness indicators of ODIMM and MIEPO.  

In 2015, when the baseline study was conducted, ODIMM’s outreach among targeted companies represented 2%. 

In 2017, this indicator has increased and it currently covers 6% of the SMEs. The Outreach indicator for MIEPO in 

the framework of the baseline survey made up 0% (the survey did not involve any exporter that benefited from the 

services of MIEPO). The current study (conducted in 2017 for the year 2016) shows that the Outreach of MIEPO 

covers 5% of the exporters.   

It is recommended to compare the Outreach indicators of the organizations included in the current study with the 

indicators obtained during the baseline study. The reasons behind this comparison are explained within the limits 

and barriers of the research in point 1.  

The effectiveness of ODIMM and MIEPO has also increased when compared to the baseline data. Thus, the 

effectiveness of ODIMM has reached 76%, and the effectiveness of MIEPO has reached 59%.  

Outreach and Effectiveness indicators in 2017  

Indicator Unit of measurement Current study (2017) 

Increased ODIMM outreach  % 6 

Increased ODIMM effectiveness  % 76 

Increased MIEPO outreach  % 5 

Increased MIEPO effectiveness  % 59 

General aspects 

The respondents involved in the 2017 study hold the positions of directors, administrators, or hold the title of 

business owners with a share of 52%. At the same time, 39% of the respondents are accountants and 8% are 

second degree managers. When compared to the studies conducted in the previous years, there has been an 

increase in the the number of directors/administrators and accountants who responded to the questions.   

In 2017, 5% of the companies participating in the study have been engaged in export activities and 22% state that 

they import to Moldova. Thus, 73% of the companies that participated in the 2017 study are engaged in neither 

import nor export activities.  

ODIMM – Evaluation of the opinion of the Small and Medium Enterprises  

The popularity of ODIMM among SMEs was determined by means of identifying the share of the enterprises who 

know about ODIMM and of those who heard of this organization but do not know specific details about it. Thus, in 

2017, 10% of the micro, small and medium companies are acquainted with ODIMM, and 34% of the companies’ 

representatives state that they heard of ODIMM but do not know details about this organization.  In this sense, 

compared to the previous years,  the number of the companies who heard of or know about ODIMM has 

increased. Thus, in 2017, 25% more of the SMEs have heard of ODIMM compared  to 2015, and 16% more of the 

target companies viewed by this organization have heard of it compared to 2016.  

 In 2017, 15% of the SMEs state that they have accessed the website odimm.md. The share of the ODIMM target 

companies who have accessed the organization’s website is 7 p.p. lower than the previous year.  The rate of 

accessing the organization’s website is higher among the beneficiaries of ODIMM. Thus, 66% of ODIMM 

beneficiaries in 2016 accessed the website odimm.md; this share is 13 p.p. lower than that of the beneficiaries in 

2015 who accessed the website.  
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ODIMM – Evaluation of the opinion of the organization’s services and programs beneficiaries  

In 2017, ODIMM’s Net Promoter Score has been excellent and represents 81 points. NPS is an indicator used for 

measuring the loyalty and the extent to which the beneficiaries of certain services would recommend them to 

their friends and acquaintances. ODIMM’s NPS among the 2016 beneficiaries is 13 points higher than the one 

among the 2015 beneficiaries. Thus, among the 2016 ODIMM beneficiaries, the share of the beneficiaries who 

would recommend the organization’s services has increased to 81% and there are no depreciating beneficiaries 

who would not recommend the organization and would defame ODIMM.   

 Generally speaking, among the 2016 beneficiaries of ODIMM, 76% are very satisfied with the activity of ODIMM 

and 20% state that they are satisfied with the organization’s activity on a level of 4 (where 1 - not at all satisfied, 5 

- very satisfied). Moreover, over 77% of the ODIMM beneficiaries in 2016 have been very satisfied with all aspects 

of their interaction with the organization’s staff. The ODIMM beneficiaries in 2016 have been satisfied the most 

with ODIMM’s staff’s receptiveness and wish to help.   

According to the study on ODIMM’s beneficiaries in 2016, 61% are beneficiaries of “GEA” program, 22% benefited 

from “PNAET” and 21% benefited from “Pare 1+1” program.  

Most of the beneficiaries of ODIMM programs are satisfied or very satisfied with the services they benefited from. 

The highest rate of 2016 beneficiaries who are very satisfied with the services of ODIMM within a certain program 

benefited from “Pare 1+1.” In this way, 87% of this program’s beneficiaries have stated that they are very satisfied 

with the received services.  

Among the beneficiaries of “PNAET” program in 2016, 16% believe that it is easy or very easy to gain access to 

financing through the program while 8% claim that it was difficult to gain access to financing. At the same time, 

74% of the “Pare 1+1” program’s beneficiaries state that it was easy or very easy  to access the program.    

The beneficiaries of ODIMM largely apply to a certain extent the knowledge acquired as a result of the 

organization’s programs. Thus, 37% of the 2016 beneficiaries apply the obtained knowledge to a large extent and 

49% - to a certain extent.  

Among the companies that benefited from ODIMM programs in 2016, 64% say that the business has increased as a 

result of the services provided by the organization. Most of the companies stating that the business has increased 

due to ODIMM’s impact benefited from the programs “Pare 1+1” or “PNAET.”  

Some of the companies became members of business associations as a result of their interaction with ODIMM - 

11% of the 2016 beneficiaries stated this fact. A share of 18-20% of the beneficiaries of ”PNAET” and ”Pare 1+1” 

adhered to associations due to the programs.  

MIEPO – evaluation of the exporters’ opinion  

The data regarding MIEPO can vary considerably against the data regarding ODIMM due to at least several factors:  

 A small sample where each response of one respondent has a bigger influence on the result (since MIEPO’s 

target segment are the exporting companies - 36 companies involved in the survey - who have a smaller share 

compared to the case of ODIMM’s target segment (small and medium enterprises) - 293 companies involved 

in the survey.) 

 

 The number of exporters in the Republic of Moldova is smaller than the number of the small and medium 

enterprises; thus, MIEPO’s effort to reach a particular share of companies is smaller in comparison with 

ODIMM.   
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24% of the exporters who participated in the 2017 study are acquainted with MIEPO and another 25% say that 

they heard of the organization but do not know details about it. Therefore, the share of the exporting companies 

who heard about MIEPO has decreased with 7 p.p. compared to 2016.   

A quarter of the exporting companies who partook in the 2017 study say that they accessed MIEPO’s website. In 

2017, the share of the exporters who access the website miepo.md is 17 p.p. less than in 2016. 78% of MIEPO’s 

beneficiaries in 2016 visited the organization’s website. The share of MIEPO’s beneficiaries in 2016  who accessed 

the website miepo.md was 12 p.p. less than that of the beneficiaries in 2015.  

MIEPO – evaluation of the opinion of those who benefited from the organization’s services and programs    

As a result of evaluating MIEPO beneficiaries in 2016, MIEPO’s Net Promoter Score represents 78 points and is an 

excellent one. Therefore, compared to the beneficiaries in 2015, the number of MIEPO’s promoters among the 

beneficiaries in 2016 is bigger - 81% of the beneficiaries would recommend the organization’s services - while the 

number of the detractors, i.e. companies who are not satisfied with MIEPO’s services, is smaller (2%).   

Among MIEPO beneficiaries in 2016, 59% are very satisfied with the organization’s activity, and another 37% are 

satisfied with its activity. The most highly appreciated aspect of the interaction with MIEPO is the staff’s attitude - 

80% of the beneficiaries are very satisfied with this aspect. 

As in the previous years, most of MIEPO’s beneficiaries in 2016 benefited from the organization’s services of 

organizing and ensuring the participation in events held inside the country and overseas. The share of the 

companies who benefited of this service has been increasing compared to the previous years. A smaller share of 

the beneficiaries in 2016 benefited from informational support (27%), training (24%) or support in elaborating 

investment projects (20%).  

MIEPO beneficiaries are mainly satisfied or very satisfied with the services provided by the the organization. The 

most highly appreciated service is the support in elaborating investment projects - 63% of those who benefited 

from this service were very satisfied with it.  

49% of MIEPO’s beneficiaries in 2016 concluded at least one contract as a result of their interaction with MIEPO, 

and 51% established at least one partnership. On average, the companies concluded 4 contracts and benefited 

from 4 partnerships as an effect of their participation in MIEPO’s activities. Also, 15% of the beneficiaries achieved 

at least one investment project as a result of their collaboration with MIEPO.  

Finally, two thirds of MIEPO’s beneficiaries in 2016 stated that due to their interaction with MIEPO the business 

increased. Therefore, the share of the beneficiaries who thus appreciate the effect of their collaboration with 

MIEPO increased compared to the previous year.  

Cross-border Trade  

24% of the exporters from Moldova who participated in the 2017 study state that they are very well acquainted 

with the customs procedures of the RM. This share shows an increase of 13 p.p. compared with the previous year. 

At the same time, the share of the exporting companies who say that they are very well acquainted with the EU 

customs regulations is smaller. In 2017, 9% of the exporters state that they have such knowledge, and another 21% 

say that they have good knowledge about the customs procedures of the EU. Compared to 2016, there is a 35 p.p. 

increase in the share of the companies who claim having weak or very weak knowledge about the customs 

regulations of the EU. 

One third of the exporters say that the procedure of  payment of duty on exports is very easy or easy; at the same 

time, 39% qualify the procedures as averagely difficult.  
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Introduction  

This study was carried out by the company Magenta Consulting in collaboration with the Ministry of Economy, 

with UIPAC project (Project Implementation Unit of the World Bank Competitiveness Enhancement Project), 

ODIMM (Small and Medium Enterprises Sector Development Organization) and MIEPO (Moldova Investment and 

Export Promotion Organization).  

i.1 The goal and objectives of the study  

The primary goal of the study was to evaluate the Outreach and Effectiveness indicators of ODIMM and MIEPO 

organizations.  

BASELINE INDICATORS: 

 Outreach – is perceived as the evaluation of the radius of action which is measured in indicators such as 

popularity, level of utilization, incidence, etc.   

 Effectiveness – is perceived as the evaluation of an institution’s activity.  In order to evaluate the effectiveness, 

it was suggested to  assess aspects related to loyalty, satisfaction from the interaction with the institution’s 

staff, satisfaction with the provided services/programs, easiness of applying, impact on business, usefulness of 

the services, etc.  

Auditors:  

  Outreach Auditors Effectiveness Auditors 

ODIMM All Small and Medium enterprises ODIMM beneficiaries in 2016  

MIEPO Exporters MIEPO beneficiaries in 2016 

i.2 Applied Methodology  

The methodology was elaborated after carrying out interviews with representatives of the institutions aimed at by 

the respective study. The questionnaire was elaborated by Magenta Consulting together with MIEPO, ODIMM, 

UIPAC and the Ministry of Economy during the discussions that established the aspects needing evaluation. The 

questionnaire was elaborated based on the suggestions and feedback provided by the involved institutions.  

 Testing the Questionnaire  

20 interviews were carried out in order to test out the suggested questionnaire with residents from both urban 

and rural areas. It was tested out in Romanian and in Russian languages. The pilot survey was carried out alongside 

a senior consultant who, besides the aspects related to the questionnaire, tested out aspects related to the 

selection of the respondent, as well. The interviewing was done by a team of interview operators with experience 

in carrying out similar researches. The interviews were conducted in the language preferred by the respondent. 

The operators were instructed about the particularities and the specific aspects of the given study, and the 

questionnaires were checked as soon as they were carried out.    

Verifying the Quality  

Verifying the quality is a priority for Magenta Consulting. This is done according to international methodologies, 

where the conducted surveys are verified by means of using a pyramidal structure. 40% of the surveys are 

telephoned, and if any error committed by an interview operator is detected or if there any doubts about the 

accuracy while filling in the questionnaire, all the surveys carried out by the respective operator will be entirely 

double checked. During the telephone conversation, demographic questions as well as questions related to the 

study’s subject are verified.      
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Data Entry  

In order to avoid mechanical errors while entering the questionnaires, the double date entry is done. The collected 

questionnaires are entered in a platform with an online interface which subsequently generates a database in SPSS 

format. Data analysis and frequency tables and cross - tabs generating is done with the help of the statistic data 

interpretation program - SPSS.     

i.2.1 Sampling and Collecting Data  

Data was collected face to face with the help of the questionnaire containing both closed-ended and open-ended 

questions. The interviews were conducted with people make decisions and hold leading positions within 

companies (directors, administrators, chief accountants, or heads of departments). The data collection was carried 

out in all areas of the country. A total of 505 interviews were conducted. Three samples were used, which allowed 

the evaluation of the aspects necessary for the study, interviewing exporters, SMEs, MIEPO and ODIMM 

beneficiaries.  

Bellow is described the distribution of the interviews in each sub sample:   

1. 362 interviews with enterprises in conformity with the rates calculated based on the data from the National 

Bureau of Statistics. The given sub sample ensures to be representative at national level with a margin of 

error of 5.1% for a 95% confidence interval.    

2. 41 interviews with economic agents who, in 2016, benefited from MIEPO’s services/programs 

3. 102 interviews with economic agents who, in 2016, benefited from ODIMM’s services/programs (when 

contacting the beneficiaries of ODIMM, the rates provided by ODIMM’s representatives were taken into 

account - there are more details in the table bellow).   

Description of the Sample  

In order to measure such aspects as knowledge, attitudes, and practices of the enterprises in a sample 

representative at national level, 362 companies were interviewed; these companies were chosen with taking into 

account the rates calculated based on the data provided by the National Bureau of Statistics. The companies were 

interviewed regardless the fact whether they benefited or not from the services/programs of MIEPO and ODIMM. 

The economic agents who benefited from MIEPO or ODIMM services in 2016 completed the long version of the 

questionnaire, where they were asked to assess aspects related to the interaction and satisfaction with the 

services provided by MIEPO and ODIMM. The companies that did not benefit from MIEPO or ODIMM services 

answered less questions due to filter questions in the questionnaire (since they cannot assess aspects related to 

the interaction with the respective organizations). This sub sample implies the abidance by the structure of the 

companies existing in the Republic of Moldova and allows the evaluation of such indicators as popularity, attitude, 

and determining of needs.    

 In order to ensure that the data is representative at national level, a probabilistic multistage sample was utilized 

(where the companies were chosen randomly), but taking into account the rates elaborated based on the data 

from the  National Bureau of Statistics (Criterion 1: Region - Chisinau, the North, the Center, the South; Criterion 

2: Company size - Micro, Small, Medium, Large; Criterion 3: Activity area - 18 areas). Therefore, the sampling was 

held in 3 stages. The companies were selected with the help of NBS’s 2016 database which contains data about all 

the companies in the Republic of Moldova. Additional information about companies can be accessed in the 

databases of Varo Inform and Kompass. 
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Cluster Sample A  

Table 1: Geographic distribution of the cluster sample, depending on size, N=362 

Region Company Size NBS, % Study, % Surveys 

Total per republic 

Large 0.3 1 3 

Medium 2 2 8 

Small 10 10 38 

Micro 87 86 313 

Total per republic 100 100 362 

 Chișinău 

Large 0.2 0 1 

Medium 1 1 5 

Small 6 6 22 

Micro 59 58 209 

The North 

Large 0.03 0 1 

Medium 0.3 0 1 

Small 2 1 5 

Micro 13 13 46 

The Center 

Large 0.1 0 1 

Medium 0.4 0 1 

Small 2 2 6 

Micro 10 10 35 

The South 

Large 0.02 0 0 

Medium 0.2 0 1 

Small 1 1 5 

Micro 6 6 23 

Total per republic 100 100 362 

In order to ensure that the data was representative, while collecting the data, alongside the geographic 

distribution of the companies, the structure of the companies as per the field of activity (based on the data 

provided by the National Bureau of Statistics (NBS) was followed.  

Table 2: Distribution of the cluster sample depending on the areas of activity, N=362 

 Field of Activity NBS, % Study, % Surveys 

Public Food and Accommodation   4 3 12 

Administrative services and  support services 3 4 13 

Financial activities and insurance   2 2 7 

Professional, scientific, and technical activities  9 7 27 

Agriculture 6 6 22 

Other services  2 2 7 

Arts, leisure and recreation activities  1 1 3 

Wholesale and retail trade; auto vehicles and motorcycles maintenance 
and repair   

41 41 150 

Construction 6 7 24 

Water distribution; sanitation, waste management and remediation 
activities 

0 0 0 

Extraction industry  0 0 0 

Processing industry  9 9 33 

Information and communication  4 4 14 

Education 1 1 2 

Production and supplying of electric and thermal energy, gas, hot water 
and air conditioning   

0 0 1 

Health and social assistance  1 1 5 

Transportation and storage  5 6 20 

Real estate transactions  6 6 22 

Total 100 100 362 
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SUB SAMPLE B – ODIMM beneficiaries in 2016 

The sub sample collected with the beneficiaries of ODIMM contains 102 respondents - ODIMM beneficiaries in 

2016. The table bellow shows the structure of ODIMM beneficiaries. The following beneficiaries included in the 

sample were chosen randomly from the database provided by ODIMM.  

Some beneficiaries accesed several programs provided by ODIMM, this is the reason why in table below sum of 

some precentages are exceed 100%. 

FILTER Criteria  % 

Type of 
beneficiary 

Instruction and training beneficiaries (The program „Efficient Business 
Management” GEA) 

61 

Beneficiaries of financing services (National Program for Economic Empowerment 
of the Youth  PNAET and the Program for Attracting Remittances in the Economy  
”Pare 1+1”) 

42 

Residents of business incubators  6 

No. of 
employees 

> 5 people 96 

Duration of 
company’s 

activity  

1 year 2 

2-3 years 20 

4-5 years 11 

> 5 years 30 

Age of the 
founder  

20-35 years 45 

34-45 years 26 

45-60 years 30 

SUB SAMPLE C – MIEPO beneficiaries in 2016 

Due to the low incidence of MIEPO beneficiaries at national level, 41 MIEPO beneficiaries from 2016 were 

interviewed. The collected data serves as performance indicators and at the same time points out possible 

development areas for the organization.  

In order to ensure a proportional interviewing of MIEPO beneficiaries, the database containing information about 

those who benefited from MIEPO’s services/programs in 2016 was requested. For the 2017 study, all 109 MIEPO 

beneficiary companies in 2016 were contacted.  

i.3 Limits and Barriers of the Research  

1. The analysis of the outreach indicators  of ODIMM and MIEPO shows their sudden  increase in 2016 in 

comparison with the baseline indicators and to those obtained in the current study. Having analyzed the 

increased indicators from 2016, it was concluded that the database used in that study did not include the 

companies founded in the last year before the conducting of the study. The absence of the newly registered 

companies from the database used in 2016 may influence the incidence of ODIMM and MIEPO beneficiaries 

because the companies in the database had been registered for a longer time and thus had more chances to 

benefit from these organizations’ programs.     

 

For this reason, it was specified in the study analysis report of 2016 that it is necessary to utilize an updated 

database; this conclusion was followed for the implementation of the current study (2017).  

 

Therefore, for the 2017 study, an updated NBS database was used; it included the companies that reported to 

the NBS in the first three trimesters of the year 2017. In this way, the data obtained in the 2017 study is 

comparable to the baseline study and it is recommended to do the comparing.   

 

For future studies, the practice involving the utilization of updated data will be continued.  

 

2. There were certain difficulties when interviewing MIEPO beneficiaries for the following reasons: the databases 

containing the list of MIEPO beneficiaries were exhausted.  An obstacle in the way of interviewing the 
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companies was the fact that a third of the companies benefited from MIEPO indirectly, for instance, through 

manufacturers or business associations. Therefore, the representatives of these companies said that they did 

not interact with MIEPO’s staff, which is why they avoided partaking in the study.   

 

Eventually, it was possible to reach a number of 41 respondents for MIEPO sample, a number that allows the 

statistical interpretation of the responses.   

 

3. The response rate for each sample is shown in the table bellow, in order to be able to exclude possible faulty 

interpretations in the data analysis:   

 Response Rate Collected 

Cluster population of the study  1/10 362 

ODIMM beneficiaries  1 /10 102 

MIIEPO beneficiaries  4/10 41 
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CHAPTER I: GENERAL ASPECTS  

This chapter contains information about general aspects of the enterprises evaluated in the framework of the 

survey representative at national level and conducted on the basis of the rates shown in the National Bureau of 

Statistics (where such criteria as region, company size and area of activity were followed).  

The lack of data concerning the number and structure of the active enterprises, as well as the number of 

importing/exporting enterprises, makes it difficult to compare the obtained distribution with the national/customs 

statistics. The data shown bellow can be relied on as the respondents were selected randomly from the cluster 

population.  

Most of the companies from the bulk sample participating in the study do not engage in import or export activities. 

In 2017, 73% of the companies have stated that their activity does not imply import and/or export. This rate is not 

significantly different from the rates of the companies who participated in the study in 2016 and 2015 and stated 

that their activity does not imply import or export. At the same time, it can be noticed that a bigger number of 

companies practise import than export, or combined import and export. Thus, while 22% of the companies say 

that they are engaged in import activity, only 3% state that they export, and 2% say that they practise both import 

and export.  

Figure 1: Importing and/or exporting companies, (Q4), % 

 

If we analyze the role of the respondents who participated in the study, we will notice that in 2017, similarly to the 

previous years, most of the participants (52%) hold positions of Director/Deputy Director/ Administrator/Owner. 

Also, a big share of the respondents hold the position of accountant.   

Figure 2: Respondents’ role within the company,(Q5), % 
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CHAPTER II: EVALUATION OF OUTREACH AND EFFECTIVENESS - ODIMM 

This chapter contains the obtained information about and the evaluation of ODIMM (Organization for 

Development of Small and Medium Enterprises Sector). The data presented bellow was collected in the framework 

of the survey nationally representative, which included the organization’s target companies (Small and Medium 

enterprises), as well as within the survey involving ODIMM’s beneficiaries in the last three years.    

ODIMM – Outreach (Target segment:  micro, small, and large enterprises - SAMPLE A) 

The chapter ODIMM - Outreach shows the data obtained in the framework of the survey nationally representative. 

To determine ODIMM’s outreach, ODIMM’s target segment (micro, small, medium, and large enterprises) was 

selected.  

ODIMM’s popularity was determined by the number of respondents from the sample nationally representative 

who are acquainted with this organization.In 2017, every tenth enterprise is acquainted with ODIMM. Additionally, 

34% of the micro, small, an medium companies say that they heard of ODIMM but don’t know details. Thus, the 

share of the enterprises who have not heard of ODIMM represents 57%. This share is significantly smaller in 2017 

than in the previous years. So, the share of the enterprises who have not heard of ODIMM has decreased with 24 

p.p. compared to 2015 and with 15 p.p. compared to 2016. Respectively, in 2017, in comparison with the previous 

year, the number of companies who heard of ODIMM and are acquainted with this organization has increased with 

16 p.p. Nevertheless, in 2017, 9 p.p. less representatives of the companies said that they know about ODIMM 

compared to 2016.  

Figure 3:  ODIMM’s popularity, (Q9), % 

 

The incidence of ODIMM beneficiaries is defined by the fact whether the respondents benefited or not from 

ODIMM’s services. The incidence of ODIMM beneficiaries was calculated from among the target public - all micro, 
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According to the data, 3% of the companies benefited from ODIMM until 2015. In 2015 and 2016, about 2% of 

companies benefited from ODIMM annually. Therefore, 6% of the enterprises from the organization’s target group 

benefited from ODIMM (percentage of SMEs who benefited from ODIMM was calculated using following formula 

100% - % of SMEs which have not benefited or are not aware of ODIMM).    

Figure 4: The incidence of ODIMM beneficiaries, (Q11), N=361, % 
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ODIMM – Effectiveness (target segment: ODIMM beneficiaries in 2016 – Sample B) 

The effectiveness indicators were calculated from a separate sample of the clients exclusively from 2016, who 

were interviewed via telephone; the data provided by ODIMM was used for this purpose.     

In 2016, 61% of the beneficiaries of ODIMM who partook in the study participated in the program “Efficient 

Management of Business.” In 2017 were interviewed more beneficiaries of “GEA” their share increased by 31 p.p. 

against the 2015 study and with +8 p.p. compared to the 2016 study. At the same time, in 2017, the number of the 

“PNAET” program beneficiaries is almost three times smaller and represents 22% of the sample, a rate similar to 

that of the ”Pare 1+1” program beneficiaries (21%). It must be mentioned that the quote of ”Pare 1+1” program 

beneficiaries has decreased with 35 p.p. against the 2016 study and with 21 p.p. against the 2015 study.  

 These tendencies of increasing and decreasing of the beneficiaries were determined by the fact that in 2017 more 

“GEA” program beneficiaries  and less “PNAET” and ”Pare 1+1” programs beneficiaries were interviewed than in 

the previous years.    

Figure 5: Types of ODIMM services/programs benefited from, (Q14), N=102, % 

 

More than 80% of the beneficiaries of ODIMM programs state they are satisfied or very satisfied with the 

institution’s programs. The 2016 beneficiaries are satisfied the most with the program ”Pare 1+1.” 87% of this 

program’s beneficiaries said that they were very satisfied with ODIMM’s services provided within the program. An 

additional 9% stated that they were satisfies at a level of 4 on a scale of 1 to 5 where 1 stands for not satisfied at 

all and 5 stands for very satisfied. ”Pare 1+1” beneficiaries in 2016 seem to be a little more satisfied with the 

program than the beneficiaries of this program in 2015 - 7 p.p. more representatives of the companies said that 

they were very satisfied with the program in 2016.   

 Among the beneficiaries  of “GEA” program in 2016, 75% stated to be very satisfied with the program. This quote 

is 10 p.p. smaller compared to the quote of the beneficiaries in 2015 who also highly appreciated the program and 

12 p.p. smaller compared the quote pf the beneficiaries in 2014. Nonetheless, most beneficiaries who did not state 

that they were very satisfied  with “GEA” program in 2016 evaluated their satisfaction with a 4 (where 5 means 

very satisfied).    

 At the same time, 68% of the beneficiaries of “PNAET” program in 2016 say that they are very satisfied with this 

program. The rate of the beneficiaries who are very satisfied with the program has increased slightly, with 3 p.p. 

Nonetheless, it must be mentioned that compared to the “PNAET” beneficiaries  in 2015, in 2016, the share of 

those who evaluated their satisfaction with the program with a 4 out of maximum 5 is bigger, and there are no 

people dissatisfied with the program.   
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Figure 6: Satisfaction with ODIMM services/programs, (Q15), % 
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BENEFICIARIES’ GENERAL OPINION ABOUT ODIMM’S SERVICES – SAMPLE B 

ODIMM’s Net Promoter Score is 81 points, this being considered an excellent score (> 0 - positive, > 50 – 

excellent). NPS is an indicator used to measure the loyalty and the extent to which beneficiaries of particular 

services would recommend them to their friends and acquaintances. ODIMM’s NPS among the beneficiaries in 

2016 is 13 points higher than the NPS among the beneficiaries in 2015 and 12 points higher than that among the 

beneficiaries in 2014. This means that the share of the beneficiaries who would recommend the services of 

ODIMM has increased while the share of those who would not recommend the services or would defame the 

organization has decreased.   

Among the beneficiaries of ODIMM in 2016, the rate of the promoters (beneficiaries who gave scores of 10 and 9, 

on a scale of 1 to 10, where 1 stands for I would certainly not recommend the organization’s services and 10 stands 

for I would certainly recommend the organization’s services) is 81%. It can be noticed that throughout the years, 

the number of ODIMM promoters has been increasing. In comparison with the beneficiaries from 2015, the rate of 

the beneficiary promoters from 2016 increased with 6 p.p., and in comparison with the beneficiaries from 2014, it 

has increased with 10 p.p. It must be also mentioned that among the beneficiaries from 2016 there are no 

detractors (dissatisfied beneficiaries who defame the organization). 

Figure 7: Net Promoter Score for the services and programs of ODIMM, (Q10), % 
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Figure 8: Evaluation of the interaction with ODIMM staff, (Q13), % 
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Figure 9: Easiness of accessing ”PARE 1+1” and ease of acces of ”PNAET” through banks,(Q16-17),  % 
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Among the beneficiaries of ODIMM’s training programs in 2016, 86% say that they apply the obtained knowledge 

to some extent. Actually, 37% apply the knowledge to a large extent, and 49%  - to some extent. In comparison 

with the beneficiaries in 2015, the rate of the beneficiaries who apply the knowledge has decreased with 6 p.p. 

This question was addressed only to ODIMM beneficiaries who have benefited from ODIMM trainings.  

Figure 10.1: The application of knowledge acquired within ODIMM training, (Q18),  % 

 

Having analyzed the extend of knowledge application by the beneficiaries of the two training programs of ODIMM, 

we notice that “GEA” beneficiaries in 2016 appear to be applying the knowledge to a greater extent than “PNAET” 

beneficiaries. Thus, 12 p.p. more “GEA” beneficiaries stated that they apply the obtained knowledge to a great 

extent and 3 p.p. more beneficiaries of this program said that they apply the knowledge to some extent. 

Therefore, 28% of “PNAET” beneficiaries in 2016 say that they apply the knowledge to a small extent or not at all.   

Figure 10.2: The application of knowledge acquired within ODIMM training programs, per program, (Q18), N=82  % 
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share of the companies saying that the business did not develop due to ODIMM programs. Number of respondents 

is lower (70 instead of 102) because only SMEs were asked this question (some ODIMM beneficiaries are natural 
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Figure 11.1: The influence of ODIMM programs on the business, (Q19), % 

 

Having analyzed the impact of different ODIMM programs on business, we notice that from the beneficiaries in 
2016, most of the companies claiming that the business increased due to ODIMM (71%) benefited from the 

38

58

37

53

35

49

5

4

12

2

4

2

1

0% 25% 50% 75% 100%

Baseline (2015), N=94

2016, N=57

Actual (2017), N=82

To a greater extent To some extent

To a small extent Not at all

Dk/ Nr

39

27

49

46

10

23

2

5

0% 25% 50% 75% 100%

GEA, N=60

PNAET, N=25

To a greater extent

To some extent

To a small extent

Not at all

78

77

64

14

19

26

8

4

10

0% 25% 50% 75% 100%

Baseline (2015), N=106

2016, N=100

Actual (2017), N=70

Yes, because of ODIMM the business has grown

No, ODIMM haven't influenced the business at all

Dk/ Nr



Chapter III: Evaluation of Outreach and Effectiveness - MIEPO 

19 

program ”Pare 1+1”. Similarly, 70% of the companies who benefited from the program “PNAET” said that the 
business increased after participating in the program. The rate of the “GEA” program beneficiary companies who 
said that the business increased as a result of their participation is 62%.  

  

Figure 11.2: The influence of ODIMM programs on the business, per program, (Q19), % 

 

From among ODIMM beneficiary companies in 2016, 11% stated that they became members of a certain business 

or sectoral association as a result of their interaction with ODIMM. The rate of the 2016 beneficiaries who adhered 

to associations due to ODIMM has decreased with 6 p.p. comparatively to to the rate of the 2015 beneficiaries. 

Number of respondents is lower (70 instead of 102) because only SMEs were asked this question (some ODIMM 

beneficiaries are natural persons). 

Figure 12.1: Membership of specialized business associations/ sectoral associations as a result of the interaction 
with ODIMM, (Q20), % 
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“GEA” program adhered to associations as a result of their participation in the program.   

Figure 12.1: Membership of specialized business associations/ sectoral associations as a result of the interaction 
with ODIMM, per program, (Q20), % 
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Figure 13.1: The opinion regarding a company’s possibility to export , (Q21%), % 

 

ODIMM beneficiaries in 2016 mentioned a variety of information they need. The information requested by a 
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CHAPTER III: EVALUATION OF OUTREACH AND EFFECTIVENESS - MIEPO 

This chapter contains the obtained information about and the evaluation of MIEPO (Moldova Investment and 

Export Promotion Organization). The data presented bellow was collected in the framework of the survey 

nationally representative, which included the organization’s target companies (enterprises doing export), as well 

as within the survey involving MIEPO’s beneficiaries in 2016.    

The data about MIEPO can vary considerably against the data about ODIMM due to several factors:  

 A small sample where each response of one respondent has a bigger influence on the result (since MIEPO’s 

target segment are the exporting companies (20 companies involved in the survey)  who have a smaller share 

compared to the case of ODIMM’s target segment (small and medium enterprises) - 361 companies involved 

in the survey.) 

 The number of exporters in the Republic of Moldova is smaller than the number of the small and medium 

enterprises; thus, MIEPO’s effort to reach a particular share of companies is smaller in comparison with 

ODIMM.  

Outreach of MIEPO (Target segment – exporters – SAMPLE A) 

In this sub chapter, in order to measure MIEPO’s outreach, MIEPO’s target segment (20 exporting companies) 

were selected randomly through a survey nationally representative from the bulk population.   

The figure bellow shows that MIEPO is known by 24% of the exporters in Moldova. In the meanwhile, an additional 

25% rate of exporters state that they heard of MIEPO but do not know details. The popularity of MIEPO seems to 

have decreased in 2017 compared to 2016. The difference between the companies acquainted with MIEPO is 15 

p.p. smaller in 2017 than in 2016, but it is 12 p.p. bigger than in 2015.   

Figure 15: MIEPO’s popularity,(Q23), % 

 

In the sample of exporters from the 2017 study, the incidence of MIEPO beneficiaries is 5%. The index number was 
calculated with taking into consideration the number of companies who are not acquainted with MIEPO and the 
rate of the exporting companies who did not benefit from MIEPO. In this way, 100 -50-45 = 5%. 
 

Figure 16: The incidence of MIEPO beneficiaries,  (Q25), N=20, % 
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MIEPO’s Effectiveness (MIEPO beneficiaries in 2016 – SAMPLE C) 

Similarly to the previous years, most of MIEPO beneficiaries were supported by the organization through activities 

of facilitating the participation in events inside the country and overseas. From among the 2016 beneficiaries, 93% 

benefited particularly from this service provided by MIEPO. The rate of the companies who benefited from this 

MIEPO service has increased with 15 p.p. compared to the study from 2015 and with 9 p.p. compared to 2016.    

Nevertheless, compared to the previous years, among the 2016 beneficiaries, the share of the companies who 

benefited from other MIEPO services is lower. Thus, among the 2016 beneficiaries, 27% received informational 

support from MIEPO in the form of sectoral and general analyses and studies. Compared to the beneficiaries from 

the previous years, this rate has decreased with 14 p.p.   

Also, fewer beneficiaries in 2016, compared to the beneficiaries in 2015, benefited from seminars and training, as 

well as workshops in the investment and export sectors. In 2016, 24% of the beneficiaries received such training 

from MIEPO.  

Figure 17: Types of MIEPO services/programs benefited from, (Q27), % 
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Figure 18: Satisfaction with MIEPO services/programs, (Q28), % 
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 BENEFICIARIES’ OVERALL OPINION REGARDING MIEPO SERVICES  – SAMPLE C 

MIEPO’s Net Promoter Score is 78 points, this being considered an excellent score (>0 - positive, >50 – excellent). 

NPS is an indicator used to measure the loyalty and the extent to which beneficiaries of particular services would 

recommend them to their friends and acquaintances. The current study established that in the case of MIEPO, the 

rate of promoters (companies who gave scores of 10 and 9, on a scale of 0 to 10, where 0 stands for I would 

certainly not recommend  and 10 stands for I would certainly recommend) is 81% whereas the rate of the 

detractors (dissatisfied beneficiaries who defame the organization) is 2%. When compared to the year 2016, the 

NPS score of MIEPO has increased and become excellent. Compared to the beneficiaries in 2015, the rate of 

promoters has increased with 18 p.p., and the rate of detractors has decreased with 12 p.p.  

Figure 19: NPS – Net Promoter Score MIEPO,(Q24), % 

 

The evaluation of the interaction with MIEPO’s staff was done in order to find out the degree of satisfaction of the 

respondent companies towards MIEPO staff’s ways of collaboration. A 4 p.p. higher rate of MIEPO beneficiaries in 

2016 state that they are very satisfied with MIEPO’s activity, compared to the beneficiaries in 2015. Also, more 

2016 beneficiaries were more satisfied with almost all aspects of the interaction with MIEPO staff. For instance, 

73% of the 2016 beneficiaries (8 p.p. more than beneficiaries in 2015) were very satisfied with the quick responses, 

78% (9 p.p. more) were very satisfied with MIEPO staff’s openness and wish to help, and 76%  were very satisfied 

with the quality of the provided information (17 p.p. more). There has been a slight decrease in the satisfaction of 

MIEPO beneficiaries when it comes to the level of professionalism of the organization’s staff. Therefore, from 

among the 2016 beneficiaries, 61% are very satisfied with the professionalism of MIEPO staff - 6 p.p. less than 

beneficiaries in 2015.    
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Figure 20: Evaluation of the interaction with MIEPO staff,(Q26), % 
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The companies were asked to specify the result of having benefited from MIEPO services/ programs/ events. The 

companies who benefited from MIEPO activities in 2016 concluded 4 contracts on average (median - 1) and joined 

4 partnerships on average (median - 2) as a result of benefiting from MIEPO activities. It has been noticed that the 

companies that benefited from support in elaborating investment projects and those who participated in seminars 

concluded three times more contracts and established twice more partnerships than the beneficiaries who 

participated in MIEPO events.     

It has been noticed that throughout the years that  a higher rate of MIEPO beneficiaries have concluded contracts 

and established partnerships. Among the 2016 beneficiaries, 49% concluded at least one contract, and 51% 

established at least one partnership as a result of MIEPO activities.     

Table 3: The results of benefiting from MIEPO services/programs/events, (Q29) 

 

83% of MIEPO beneficiaries in 2016 state that they apply the knowledge gained from MIEPO programs. At the 

same time, 10% say that they apply the knowledge to a small extent. In comparison with the beneficiaries in 2015, 

7 p.p. more beneficiaries in 2016 apply to a certain extent the knowledge gained from MIEPO programs.  

Figure 21: The application of knowledge acquired within MIEPO training programs,(Q30), % 

 

From among MIEPO beneficiaries in 2016, two thirds state that their business increased as a result of MIEPO 

programs. Compared to the beneficiaries in 2015, 5 p.p. more beneficiaries in 2016 state this fact.   

Figure 22: The influence of MIEPO programs on the business,(Q31), % 
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CHAPTER IV: STRATEGIC COMMUNICATION 

This chapter covers aspects relating to the communication of the organizations ODIMM and MIEPO through their 

own websites. In order to evaluate the communication aspects, we selected the beneficiaries of ODIMM in 

comparison with the target segment of ODIMM (micro, small and medium enterprises from the bulk sample) and 

the beneficiaries of MIEPO in comparison with the target segment of MIEPO (exporters from the bulk sample).  

Evaluation of the websites odimm.md și miepo.md  

Two thirds of ODIMM beneficiaries in 2016 accessed the website of this organization. This rate is 13 p.p. lower 

than the rate of accessing the website odimm.md by the beneficiaries in 2015. The rate of accessing the website 

odimm.md by ODIMM’s target companies is lower in 2017 than it was in 2016. Therefore, in 2017, 15% of SMEs 

state to have accessed the organization’s website (7 p.p. less than the previous year).   

 At the same time, 78% of MIEPO beneficiaries in 2016 say that they accessed the organization’s website at least 

once. The rate of accessing by the beneficiaries in 2016 is 12 p.p. lower than the rate of accessing by the 

beneficiaries in 2015. One quarter of the exporting companies say that they accessed the website miepo.md.  

Figure 23: Accessing the websites miepo.md și odimm.md,(Q40), % 
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CHAPTER V: CROSS-BORDER TRADE – EXPORTERS  

This chapter contains the results of collecting the data concerning the customs regulations and procedures. The 

chapter reflects the opinion of the companies who practise export. The exporting companies included in the 

analysis were selected from sample A - the bulk sample. Because the number of exporting companies from the 

bulk sample was smaller (N=20) than the recommended minimum (N≥30) for the statistic analysis, 13 additional 

interviews with companies exporting from Moldova were conducted. In this way, the analysis shown in this 

chapter were carried out on a sample of 33 exporting companies.  

In 2017, almost a quarter of the exporting companies who participated in the study mentioned that they have very 

good knowledge about the customs regulations and procedures of the Republic of Moldova. Moreover, 21% of the 

exporting companies evaluated their knowledge about export procedures with a 4 (on a scale of 1 to 5, where 1 - 

very poor knowledge and 5 - very good knowledge). At the same time, one third of the exporters evaluate their 

knowledge as average, and 18%  - as poor or very poor.  

Comparatively, slightly more than half of the exporting companies evaluate their knowledge about the customs 

regulations and procedures of the EU as poor or very poor. Only 9% of the exporters say that their knowledge 

about the export procedures in the EU is very good and 21% say that their knowledge is good.  

Compared to the previous year, more exporting companies evaluate their knowledge about the customs 

regulations of the RM as very good and their knowledge about the customs regulations and procedures of the EU 

as poor or very poor.   

Figure 24: The evaluation of the knowledge regarding customs regulations and procedures, (Q32-33), % 

 

The respondents were asked to indicate how easy the procedure of payment of duty on export is. In 2017, one 

third of the companies have assessed the payment of duty procedure as easy or very easy. More companies - 39% 

- assess the easiness of payment of duty as average, and 12% qualify it as difficult or very difficult.  

Figure 25: Estimation of easiness of payment of duty on exports, (Q35), % 
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Most of the exporters stated that they would like to learn more about the specific features of the export of certain 
products (19%). For instance, 5% are interested in the particularities of technology export, 3% - in waste export, 
another 3% - in services export, and another 3% - in sunflower seeds export.  
 
The exporting companies are also interested in the customs regulations and procedures of the Republic of 
Moldova (15%). Taking into account the fact that many exporters are also importers, they would like to learn more 
about the import procedures, as well (8%). Also, a number of exporters (5%) would like to be informed about tax 
exemption, as well as about the export particularities of each target market.   
   

Figure 26.1: Information that respondents would like to learn concerning the customs regulations and procedures 

in the Republic of Moldova, (Q34), N=33, %s 

 

When it comes to the customs regulations and procedures in the EU, more exporting companies would like to find 

out information about exporting procedures in the EU in general and about the paperwork required for such 

export (9%). The exporters would also like to know about the changes in export procedures in the EU, ways of 

faster payment of duty, DCFTA provisions, export of specific products (for instance, agricultural produce), channels 

of exporting to the EU, and ways of promoting in these countries.  

Figure 26.2: Information that respondents would like to learn concerning the customs regulations and procedures 

in the EU, (Q34), N=33, % 
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The main impediments/ obstacles that make it difficult for the companies to export is the excessive bureaucracy 

(18%). Most of the companies who mentioned bureaucracy meant that it is difficult to process documents; they 

also think that too many documents are necessary in the process of export. Another 18% of the exporters say that 

the process of exporting is made more difficult due to the fact that the time spent on checking the products is too 

long. To 8% of the exporters, certifying the products represents an impediment for the export. Some exporters say 

that too many certificates are required or the process of certifying is too lengthy. VAT on export is an obstacle to 

5% of the exporters.    

Figure 27: Impediments/obstacles hindering an easier process of exporting, (Q36), N=33, % 

 

In 2017, most of the exporters mentioned that to them, the treaties concerning the avoidance of double taxation 

play a very important role (36%). On the second place of importance are the autonomous commercial preferences 

of the EU. These are important to 30% of the exporters. Compared to 2016, 9 p.p. less exporters have indicated 

that the commercial preferences of the EU are important for their business. At the same time, in 2017, 10 p.p. less 

exporters pointed that trade agreements with CIS countries are very important to them. Also, only 9% of the 2017 

exporters said that CEFTA is important for these companies to export.     

Figure 28: Commercial agreements playing a significant role in business,(Q37), % 

 

18% of the exporters are acquainted with or heard of DCFTA; the remaining companies stated that they don’t 
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they know details about DCFTA, whereas 15% heard of the agreement but do not know details.   
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Figure 29: The extent of knowledge about  DCFTA,(Q38), N=33, % 

 

The exporting companies who know or heard of DCFTA were asked to assess the opportunities of exporting to the 

EU after the implementation of the agreement. We would like to draw the attention to the fact that only 6 

companies qualified to answer this question, which is why the analysis’s error possibility is high.  

3 out  of 6 companies said that they started to export more due to DCFTA, and one company increased its 

production in order to export more to the EU. At the same time, 2 out of 6 exporters said that they are not 

affected by the agreement.  

Figure 30: The opportunity of exporting to the EU after the implementation of DCFTA,(Q39), N=6, % 
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CONCLUSIONS 

This chapter shows the main aspects determined through the survey nationally representative conducted in 2016 

and 2017 among the companies from the Republic of Moldova, as well as through the evaluation of the opinion of 

the companies who benefited from the services/ programs of ODIMM (Organization for Development of Small and 

Medium Enterprises Sector) and MIEPO (Moldova Investment and Export Promotion Organization).   

ODIMM 

Compared to the baseline study in 2015, there has been noticed a positive tendency of increase in the rate of 

companies who are acquainted with or heard of ODIMM. Therefore, in 2017, every fourth micro, small or medium 

enterprise at least heard of ODIMM. At the same time, the rate of companies benefiting from ODIMM is 6% of the 

SMEs.  

Most of ODIMM beneficiaries in 2016 were satisfied or very satisfied with the organization’s activity. The 

beneficiaries’ level of satisfaction with ODIMM’s activity has been maintained throughout the years, and the rates 

of very satisfied beneficiaries have been unchanged and do not vary significantly. The 2016 beneficiaries were 

satisfied the most with staff’s openness and level of professionalism. They were, however, less satisfied with the 

speed of providing responses. The NPS score of ODIMM has increased in comparison with the study on the 2015 

beneficiaries and represents 81 points. Thus, among ODIMM beneficiaries in 2016, 8 out of 10 would recommend 

the organization’s services. At the same time, for the first time there are no dissatisfied beneficiaries who would 

defame the organization. The most satisfied beneficiaries of ODIMM benefited from the program ”Pare 1+1.” This 

program’s beneficiaries mainly find it easy to apply for the program.     

 At the same time, most of “PNAET” beneficiaries did not access financing through the program, and those who 

were financed rate the process as fairly easy.  

ODIMM programs are efficient: most of the beneficiaries say that they apply to a certain extent or to a large extent 

the knowledge gained from the organization’s programs, and two thirds of the companies conclude that the 

business increased as a result of participating in ODIMM programs. The companies who expanded the most were 

those who partook in the programs ”Pare 1+1” and ”PNAET”.   

MIEPO 

In 2017, almost every second exporter from Moldova is acquainted with or heard of MIEPO. In comparison with 

the baseline study, MIEPO’s popularity has increased, but it has decreased slightly compared to the year 2016. 5% 

of the exporters benefited from MIEPO services.  

MIEPO’s service accessed the most is organizing events and ensuring companies’ participation in these events. 

Most of this service beneficiaries are satisfied or very satisfied with how MIEPO provides it. On the whole, at least 

half of MIEPO services beneficiaries are very satisfied with them, while most of the others are satisfied. Among 

MIEPO beneficiaries in 2016 participating in the study there are no beneficiaries who are dissatisfied with the 

organization’s services.   

Most of the 2016 beneficiaries were satisfied with the organization’s activity, and 59% were very satisfied. This 

rate has increased comparatively to the previous years. Also, among the 2016 beneficiaries, there are more 

promoters (companies who would recommend the organization’s services) and less detractors (companies who 

would defame the organization) than among 2015 beneficiaries. Therefore, the NPS score of MIEPO increased to 

78 points and is excellent among the 2016 beneficiaries.   



Conclusions  

34 

The 2016 beneficiaries appreciate the highest, as the 2015 beneficiaries, MIEPO staff’s openness and wish to help. 

Compared to the previous years, the 2016 beneficiaries are satisfied the least with the level of professionalism of 

the organization’s staff.  

Compared to the previous years, MIEPO activities’ impact on companies has been increasing. Thus, every second 

company beneficiary of MIEPO in 2016 concluded partnerships or contracts as a result of their interaction with 

MIEPO. Moreover, two thirds of the beneficiaries said that their business increased as a result of their 

collaboration with MIEPO.  
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APPENDICES 

In order to assess the Outreach and Effectiveness indicators in the baseline research, different aspects regarding ODIMM and MIEPO were taken into account. The table bellow 

contains the Outreach and Effectiveness indicators which were calculated according to the data in the table from appendix 2.  

Appendix 1:  Indicators - Outreach and Effectiveness  

 Indicator Essence 
Measure
ment unit 

Baseline 
(2015) 

Cumulative target segment  

Frequency  
Source of data/ 
Methodology 

Responsible 
for data 

collection  YR1 YR2 YR3 YR4 
End of 
target 

segment 

Increased outreach - ODIMM  
 % 2 

 15  6       
12 months 

Study on SMEs/ %  
enterprises who 
benefited from 

ODIMM services at 
least once 

PIU 

Goal (increase after the baseline) 5%  15% 20% 25% 30% 

Increased effectiveness - 
ODIMM  

 % 73 
 81 76        

12 months 

Study on ODIMM 
beneficiaries/ % of 
the beneficiaries 

who rated the 
overall satisfaction 

with ODIMM’s 
activity with 5 points 

- Very satisfied  

PIU 

Goal (increase after the baseline) 5% 10% 15% 20% 30% 

Increased outreach - MIEPO  
 % 0 

 28  5       
12 months 

Study among the 
exporters/ % 

enterprises who 
benefited from 

MIEPO’s services at 
least once 

PIU 

Goal (increase after the baseline) 10% 20% 30% 40% 50% 

Increased effectiveness -
MIEPO  % 35 

55  59        
12 months  

Study on MIEPO 
beneficiaries/ %  

of the beneficiaries 
who rated the 

overall satisfaction 
with MIEPO’s activity 
with 5 points - Very 

satisfied 

PIU 

Goal (increase after the baseline) 10% 20% 30% 40% 50% 
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Method of calculation indicators  

Target segment of ODIMM and MIEPO: 

 ODIMM (Organization for Development of Small and Medium Enterprises Sector) - Small and Medium 

enterprises 

 MIEPO (Moldova Investment and Export Promotion Organization) -  Exporters   

 Outreach and Effectiveness indicators 

 Outreach indicator – the rate of the target segment (Small and Medium enterprises for ODIMM and exporters 

for MIEPO) who benefited from the organizations’ services. The indicator was determined for both 

organizations through a study nationally representative, where enterprises were selected randomly.   

 Effectiveness indicator – the rate of the beneficiaries (in 2016) who are very satisfied with the activity of the 

organizations (indicated 5 points on a scale of  1 to 5). The indicator was determined through a survey 

conducted via telephone among the organizations’ beneficiaries (in 2016); the contact information of the 

beneficiaries of both organizations were provided by ODIMM and MIEPO. The respondents were selected 

randomly from the provided contact lists.    

Derivative numbers for each indicator 

ODIMM Outreach is calculated from the share of the small and medium enterprises who benefited from ODIMM 

services. In order to determine this indicator, a sample nationally representative was used. The bulk sample 

nationally representative is made up of 362 enterprises, from which only the small and medium enterprises were 

selected for analysis (the large enterprises were excluded) - 361 enterprises. Therefore, with the help of the 

survey, it was possible to determine the level of knowledge about the organizations among the small and medium 

enterprises. The Outreach indicator was calculated in the target segment of ODIMM - all small and medium 

enterprises involved in the study (the large companies were excluded from the data analysis).  

General population of the study, question 1: Q9 – Are you acquainted with ODIMM (Organization for 

Development of Small and Medium Enterprises Sector)?  (one possible answer) 

  % N 

I know 10 35 

I heard of it but don’t know details.  34 122 

I do not know 57 204 

Total 100 361 

The question about the level of knowledge about the organization had the role of ensuring the adequate omission 

of the SMEs who are not acquainted with ODIMM. Due to the fact that the target segment of ODIMM is 

represented by the small and medium enterprises, the Outreach indicator was calculated among all small and 

medium enterprises (regardless whether they are or are not acquainted with ODIMM). The Outreach indicator 

represents 6% of the enterprises who benefited from the services and programs of ODIMM. (Total SMEs - 

respondents who do not know about ODIMM and minus the respondents who did not benefit from ODIMM: 100% 

- 57% - 37% = 6%). This formula is suggested because some of the respondents benefited from ODIMM several 

times (the reason why the sum of the rates exceeds 100%).    
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General population of the study, question 2: Q11 - Have you benefited from the services/ programs of ODIMM 

(Organization for Development of Small and Medium Enterprises Sector)? (one possible answer) 

  % N 

Yes, in 2014 or earlier 2.5 9 

Yes, in 2015 1.7 6 

Yes, in 2016 1.7 6 

Yes, in 2017 0.8 3 

I did not benefit from ODIMM 37 133 

I am not acquainted with ODIMM 57 204 

Total 100 361 

ODIMM Effectiveness: In order to determine the indicator Effectiveness, the telephone survey among ODIMM 

beneficiaries in 2016 was used. The database with the 2016 beneficiaries was provided by ODIMM. The 

respondents were selected randomly until the number of 102 interviewed SMEs was obtained. The beneficiaries 

were interviewed about the level of satisfaction concerning the activity of ODIMM, which represents the indicator 

Effectiveness.  

Question: Q13 – Could you please evaluate the following aspects of your interaction with ODIMM staff? Please, 

use a scale of 1 to 5 where 1 - not satisfied at all, and 5 - very satisfied.  

Aspect: Overall satisfaction with ODIMM’s activity  

  % N 

1 – Not satisfied at all 0 0 

2 0 0 

3 – Neither, nor 3 3 

4 20 20 

5 – Very satisfied 76 78 

Dk/Dr 1 1 

Total 100 102 

MIEPO Outreach is calculated from the rate of exporters who benefited from MIEPO services. In order to 

determine this indicator, a sample nationally representative (N=362) was used. The question concerning the level 

of knowledge had the function of ensuring adequate omission in the survey, but the Outreach indicator was 

calculated among the whole target segment of the organization - all the exporters from the study (N=20), obtained 

randomly through a nationally representative survey.     

Question 1: Q23 - Are you acquainted with MIEPO (Moldova Investment and Export Promotion Organization)?  

(one possible answer) 

  % N 

I know  25 5 

I heard of it but don’t know details. 25 5 

I do not know  50 10 

Total 100 20 

Outreach indicator was calculated among all exporters (regardless whether they were acquainted or not with 

MIEPO). Outreach indicator represents 5% - exporters included in the survey who benefited from the services and 

programs of MIEPO (Total exporters - respondents who do not know about MIEPO minus respondents who did not 

benefit from MIEPO: 100% - 50% - 45% = 5%).  

This formula is suggested because some of the respondents benefited from MIEPO several times (the reason why 

the sum of the rates exceeds 100%).  
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Question 2: Q25 - Have you benefited from the services/ programs of MIEPO (Moldova Investment and Export 

Promotion Organization)?  (one possible answer) 

  % N 

Yes, in 2014 or earlier 5 1 

Yes, in 2015 0 0 

Yes, in 2016 0 0 

Yes, in 2017 0 0 

I did not benefit from MIEPO. 45 9 

I don’t know details or I am knot 
acquainted with MIEPO. 

50 10 

Total 100 20 

MIEPO Effectiveness: In order to determine the Effectiveness indicator, a survey conducted with MIEPO 

beneficiaries in 2016 was used. The database with the contact numbers of the 2016 beneficiaries was provided by 

MIEPO. The beneficiaries were interviewed about the level of satisfaction concerning the activity of MIEPO. The 

result (the rate of those who mentioned that they are very satisfied - 5 points on a scale of 1 to 5) represents the 

Effectiveness indicator.    

Question: Q26 - Could you please evaluate the following aspects of your interaction with MIEPO staff? Please, use 

a scale of 1 to 5 where 1 - not satisfied at all, and 5 - very satisfied. 

Aspect: Overall satisfaction with the activity of MIEPO 

  % N 

1 – Not satisfied at all 0 0 

2 0 0 

3 – Neither, nor 2 1 

4 37 15 

5 – Very satisfied  59 24 

Dk/Dr  2 1 

Total 100 41 

Appendix 2: The method of aggregation of  Outreach and Effectiveness indicators  

Indicator ODIMM OUTREACH 

Utilized sample Sample A: General sample N=362 enterprises 

6 

Description of the 
sample 

Nationally representative, stratified, respondents selected randomly   

Filter (base) Filtering according to target segment  – Small and medium enterprises, N=361 

Question asked Q11 - Have you benefited from ODIMM services/programs?   

Measurement % of the enterprises who benefited from ODIMM services at least once   
   

Indicator ODIMM EFFECTIVENESS 

Utilized sample Sample D1: ODIMM beneficiaries in 2016, N=102 enterprises 

76 

Description of the 
sample 

ODIMM beneficiaries in 2016 contacted from the contact database provided 
by  ODIMM 

Filter (base) All cases, N=102 

Question asked 

Q13- Could you please evaluate the following aspects of your interaction with 
ODIMM staff? Please, use a scale of 1 to 5 where 1 - not satisfied at all, and 5 - 
very satisfied. 
Aspect: Overall satisfaction with the activity of ODIMM  

Measurement 
% of the beneficiaries who rated the overall satisfaction with the activity of 
ODIMM with 5 points - Very satisfied  
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Indicator MIEPO OUTREACH 

Utilized sample Sample A: General sample, N=362 enterprises  

5 

Description of the 
sample 

Nationally representative, stratified, respondents selected randomly 

Filter (base) Filtering according to target segment  – Exporters,  N=20 enterprises 

Question asked Q25 - Have you benefited from MIEPO services/programs? 

Measurement % of the enterprises who benefited from MIEPO services at least once 
   

Indicator MIEPO EFFECTIVENESS 

Utilized sample Sample D2: MIEPO beneficiaries in 2016, N=41 enterprises 

59 

Description of the 
sample 

MIEPO beneficiaries in 2016 contacted from the contact database provided by  
MIEPO 

Filter (base) All cases, N=41 

Question asked 

Q26 - Could you please evaluate the following aspects of your interaction with 
MIEPO staff? Please, use a scale of 1 to 5 where 1 - not satisfied at all, and 5 - 
very satisfied. 
Aspect: Overall satisfaction with the activity of MIEPO 

Measurement 
% of the beneficiaries who rated the overall satisfaction with the activity of 
MIEPO with 5 points - Very satisfied  
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Appendix 3: Questionnaire  

QUESTIONNAIRE ROM 
Code of the operator:    ________ Questionnaire No.  ________. Date:  _ _/ _ _/ _ _ _ _ 

Complete name of the company  

Basic activity of the company ________________________________ (ex: barber’s shop, shop, etc.) 

Company’s address   

Telephone No.  

*TYPE:  1 - GENERAL 2 – ODIMM 3 - MIEPO 

At the current moment, Magenta Consulting, in collaboration with the Ministry of Economy, UIPAC project (Project Implementation 

Unit of the World Bank Competitiveness Enhancement Project), ODIMM (Small and Medium Enterprises Sector Development 

Organization) and MIEPO (Moldova Investment and Export Promotion Organization), is conducting a study whose goal is to evaluate 

perceptions, attitudes, and practices in areas of interest. The purpose of the study is to determine the aspects of improving the 

efficiency of support for enterprises’ development. The result of these interviews will be the collection of information which will 

help a deeper understanding of the necessities of the local entrepreneurs in what regards the impact of the governmental reforms 

in the business environment. We hereby would like to request your support and ask you to grant us an interview on this subject.   

1. Region: (one possible answer) 
The North 1 

Chișinău 2 

The Center 3 

The South 4 

2. Type of the enterprise (one possible answer) 

Type of the enterprise Specification  Check 

Micro-enterprise (< 9 employees, sales < 3 million MDL, active < 3 million MDL ) 1 

Small enterprise (< 49 employees, sales < 25 million MDL, active < 25 million MDL ) 2 

Medium enterprise (< 249 employees, sales < 50 million MDL, active < 50 million MDL 

) 

3 

Large enterprise (>249 employees, sales >50 million MDL, active >50 million MDL) 4 

3. Please, specify what is your company’s basic area of activity. (one possible answer – select the basic area of activity) 

Area: Check  

Public Food and Accommodation  1 

Check the 
rate 

Administrative services and  support services  2 

Financial activities and insurance  3 

Professional, scientific, and technical activities  4 

Agriculture 5 

Other services 6 

Arts, leisure and recreation activities 7 

Wholesale and retail trade; auto vehicles and motorcycles maintenance and 
repair  

8 

Construction  9 

Water distribution; sanitation, waste management and remediation activities 10 

Extraction industry 11 

Processing industry 12 

Information and communication 13 

Education 14 

Production and supplying of electric and thermal energy, gas, hot water and air 
conditioning 

15 

Health and social assistance 16 

Transportation and storage 17 

(do not read) Other, indicate ________________________________ 18 
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4. Is your company an importer or an exporter?  (one possible answer) 
Importer in Moldova 1 

Export from Moldova 2 

Importer and exporter 3 

None 4 

5. What is your role at your company?  (one possible answer) 
Director/ Director deputy/ Administrator/ Owner 1 

Manager of second degree (medium)/ Head of department 2 

Accountant 3 

Other, _______________________ 4 

6. How mane people are currently employed at your company?  (indicate the total no. of people)  
7. How many people have you employed since the beginning of 2016 ? (indicate the no. of people desegregated per 

gender and age) 

 10  11  

Total  ________ people in total ________ people in total 

The age of…   

 Women Men Women Men 

bellow 35  ________ women ________men ________ women ________men 

above 35  ________ women ________men ________ women ________men 

8. When was your enterprise set up?  
 

_______________ the year of setup    

ODIMM SECTION 
9. Are you acquainted with ODIMM (Organization for Development of Small and Medium Enterprises Sector)?  (one possible 

answer) 

I am acquainted 2 Continue 

I heard but I don’t know details 1 Continue 

(don’t read) I don’t know  99 GO TO MIEPO SECTION  

10. Please, indicate the extent to which you would recommend the services/programs of ODIMM to your partners 
and acquaintances. Please, use a scale of  0 to 10, where 0 – I would certainly not recommend,and 10 – I would 
certainly recommend. (one possible answer) 

I would certainly not recommend I would certainly recommend 
I don’t 

know 

0 1 2 3 4 5 6 7 8 9 10 99 

11. Have you ever benefited from ODIMM services/ programs? MLTIPLE RESPONSE) 

Yes, in 2013 or earlier 1 GO TO MIEPO SECTION 

Yes, in 2014 2 GO TO MIEPO SECTION 

Yes, in 2015 3 GO TO MIEPO SECTION 

Yes, in 2016 4 Continue 

Yes, in 2017 5 GO TO MIEPO SECTION 

I have not benefited from ODIMM. 9 GO TO MIEPO SECTION 

12. Have you ever tried to benefit from ODIMM services, but could not benefit for certain reasons? If yes, what was the 
result of your attempt? (one possible answer) 

I benefited from ODIMM on every attempt.  4 

I tried, but had no results.  3 

I tried and was directed to other organizations where I was eligible.  2 

I did not try to benefit from ODIMM services.  1 

(Do not read) I don’t know/ I don’t remember 99 
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13. Could you please evaluate the following aspects of your interaction with ODIMM staff? Please, use a scale of 1 to 5 
where 1 - not satisfied at all, and 5 - very satisfied.(one possible answer per turn) 

 
5 – very 

satisfied 
4 

3 – 

neither, 

nor 

2 

1 – not 

satisfied 

at all 

(Do not 

read) 

Dr/ Dr 

Did not 

use  

Overall satisfaction with the activity of ODIMM  5 4 3 2 1 99  

The provided information was clear and complete.  5 4 3 2 1 99 97 

The provided information was useful and relevant.  5 4 3 2 1 99 97 

Quick responding   5 4 3 2 1 99 97 

Amiable attitude (voice tone) of the staff  5 4 3 2 1 99 97 

Staff’s openness and wish to help  5 4 3 2 1 99 97 

Staff’s level of professionalism  5 4 3 2 1 99 97 

14. Please, indicate the types of ODIMM services/ programs you benefited from.   (multiple response) 
National Program for Economic Empowerment of the Youth PNAET 1 

Program for Attracting Remittances in the Economy  ”Pare 1+1” 2 

Program “Efficient Business Management”  GEA 3 

Special Fund of Credit Guarantee  FGC 4 

Senior Program for Expert  Service SES 5 

Network of Business Incubators in Moldova  RIAM 6 

Other, specify ____________________ 7 

15. (ONLY FOR THE BENEFITED PROGRAMS) Please indicate to what extent you are satisfied with the services/ 
programs you benefited from through ODIMM.   Please, use a scale of 1 to 5 where 1 - not satisfied at all, and 5 - 
very satisfied. (one possible response per turn ) 

 
5 – very 

satisfied 
4 

3 – 

neither, 

nor 

2 

1 – not 

satisfied 

at all 

(Do not 

read) Dr/ 

Dr 

National Program for Economic Empowerment of the Youth 

PNAET 

5 4 3 2 1 
99 

Program for Attracting Remittances in the Economy  ”Pare 1+1” 5 4 3 2 1 99 

Program “Efficient Business Management”  GEA 5 4 3 2 1 99 

Special Fund of Credit Guarantee  FGC 5 4 3 2 1 99 

Senior Program for Expert  Service SES 5 4 3 2 1 99 

Network of Business Incubators in Moldova  RIAM 5 4 3 2 1 99 

Other, specify ____________________ 5 4 3 2 1 99 

16. (Q: ONLY FOR THE BENEFICIARIES OF PARE 1+1) How easy or difficult was the procedure of applying for the 
program  ”PARE 1+1”? (one possible answer) 

17. (Q: ONLY FOR THE BENEFICIARIES OF PNAET) How easy was it to access financing for PNAET program through 
banks?   (one possible answer) 

 PARE 1+1 PNAET 

Very easy 5 5 

Easy 4 4 

Neither easy, nor difficult 3 3 

Difficult 2 2 

Very difficult 1 1 

(Do not read) I don’t know  99 99 
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QUESTION 18  ODIMM INSTRUCTION/ TRAINING BENEFICIARIES (Q 14=1, 14=3) 
18. To what extent did you apply or continue to apply the knowledge gained from the training provided by ODIMM? 

(one possible answer ) 
To a great extent 4 

To a certain extent 3 

To a small extent 2 

Not at all 1 

(Do not read) Dk/ Dr 99 

19. Please indicate whether ODIMM programs had any influence on your business. (one possible answer)  
Yes, due to ODIMM, the business increased 2 

No, ODIMM  did not influence  the business in any way  1 

(Do not read) Dk/ Dr 99 

20. Have you become a member of any specialized business association/ sectoral association (of agriculture, banks, 
accountants, farmers, etc.) as result of interacting with ODIMM? (one possible answer) 

Yes 1 

No 2 

(Do not read) Dk/ Dr 99 

[NEXT QUESTION IS FOR ODIMM BENEFICIARIES WHO DO NOT EXPORT AT THE MOMENT Q.4 ] 

21. What do you think of the possibility to export?  (one possible answer) 
The type of our activity does not allow the possibility to export.  1 

Our company plans to start exporting in next 12 months. 2 

Our company doesn’t plan to export.  3 

Other, specify _____________ 4 

(Do not read) Do not know 99 

QUESTION 22. ALL RESPONDENTS 

22. What kind of useful information would you like  ODIMM (Organization for Development of Small and Medium 
Enterprises Sector) to elaborate to help you in your activity?   

 

 

(Do not read) Dk/ Dr 99 
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MIEPO SECTION 
23. Are you acquainted with MIEPO (Moldova Investment and Export Promotion Organization)?  (one possible answer) 

I am acquainted 2 Continue 

I heard but I don’t know details 1 Continue 

(Don’t read) I don’t know  0 GO TO EXPORTERS SECTION 

24. Please, indicate the extent to which you would recommend the services/programs of MIEPO to your partners and 
acquaintances. Please, use a scale of  0 to 10, where 0 – I would certainly not recommend,and 10 – I would 
certainly recommend. (one possible answer) 

I would certainly not recommend I would certainly recommend 
I don’t 

know 

0 1 2 3 4 5 6 7 8 9 10 99 

25. Have you ever benefited from MIEPO services/ programs? MLTIPLE RESPONSE) 

Yes, in 2013 or earlier 1 GO TO EXPORTERS SECTION 

Yes, in 2014 2 GO TO EXPORTERS SECTION 

Yes, in 2015 3 GO TO EXPORTERS SECTION 

Yes, in 2016 4 Continue 

Yes, in 2017 5 GO TO EXPORTERS SECTION 

I have not benefited from ODIMM. 9 GO TO EXPORTERS SECTION 

26. Could you please evaluate the following aspects of your interaction with MIEPO staff? Please, use a scale of 1 to 5 
where 1 - not satisfied at all, and 5 - very satisfied.(one possible answer per turn)  

 
5 – very 

satisfied 
4 

3 – 

neither, 

nor 

2 

1 – not 

satisfied 

at allt 

(Do not 

read) Dr/ 

Dr 

Did not 

use 

Overall satisfaction with the activity of MIEPO  5 4 3 2 1 99  

The provided information was clear and complete.  5 4 3 2 1 99 97 

The provided information was useful and relevant.  5 4 3 2 1 99 97 

Quick responding   5 4 3 2 1 99 97 

Amiable attitude (voice tone) of the staff  5 4 3 2 1 99 97 

Staff’s openness and wish to help  5 4 3 2 1 99 97 

Staff’s level of professionalism  5 4 3 2 1 99 97 

27. [SCREEN] Please, indicate the types of MIEPO services/ programs you benefited from.   (multiple response) 
Organizing and ensuring the participation in events inside the country and overseas (exhibitions, fairs, platforms 

for public-private discussions, forums, workshops, conferences, bilateral and multilateral meetings, business missions 

abroad, etc.) 

1 

Providing informational support by supplying sectoral and overall analyses and studies   2 

Organizing seminars, training programs, and workshops for the local companies in the fields of investments and 

export  
3 

Supporting local economic agents in the elaboration of investment projects oriented towards foreign partners, 

and their eventual promotion in events organized inside the country and overseas  

4 
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28. (ONLY FOR THE PROGRAMS BENEFITED FROM  ) Please indicate to what extent you are satisfied with the services/ 
programs you benefited from through MIEPO.   Please, use a scale of 1 to 5 where 1 - not satisfied at all, and 5 - 
very satisfied.(one possible answer per turn) 

 
5 – very 

satisfied 
4 

3 – 

neither, 

nor 

2 

1 – not 

satisfied 

at all 

(Do not 

read) Dr/ 

Dr 

Organizing and ensuring the participation in events inside the 

country and overseas (exhibitions, fairs, platforms for public-private 

discussions, forums, workshops, conferences, bilateral and multilateral 

meetings, business missions abroad, etc.) 

5 4 3 2 1 99 

Providing informational support by supplying sectoral and overall 

analyses and studies  
5 4 3 2 1 99 

Organizing seminars, training programs, and workshops for the local 

companies in the fields of investments and export 
5 4 3 2 1 99 

Supporting local economic agents in the elaboration of investment 

projects oriented towards foreign partners, and their eventual 

promotion in events organized inside the country and overseas 

5 4 3 2 1 99 

29. Please indicate what was the result of benefiting from MIEPO services/ programs/ events. (indicate exact figures)  
Concluded contracts  ___________ no. of contracts 

Established partnerships  ___________ no. of partnerships 

Investment projects ___________ no. of implemented investment projects  

30. To what extent did you apply or continue to apply the knowledge gained from the services/ programs provided by 
MIEPO? (one possible answer ) 

To a large extent 4 

To a certain extent 3 

To a small extent 2 

Not at all 1 

(Do not read) Dk/ Dr 99 

31. Please indicate whether MIEPO programs have influenced your business.  (one possible answer) 
Yes, due to MIEPO programs, the business increased. 2 

No, MIEPO programs  did not influence  the business in 

any way. 

1 

(Do not read) Dk/ Dr 99 
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EXPORTERS SECTION: 
[COMPLETE 32-39 ONLY FOR EXPORTING COMPANIES ] 
32. Please evaluate your knowledge regarding the customs regulations and procedures in the Republic of Moldova. Please, use a 

scale of 1 to 5 where 1 - very poor, and 5 - very good. (one possible answer ) 

33. Please evaluate your knowledge regarding the customs regulations and procedures on the EU markets. Please, use a scale of 1 
to 5 where 1 - very poor, and 5 - very good. (one possible answer ) 

 32 -  MD 33 - UE 

5 – very good 5 5 

4 4 4 

3 3 3 

2 2 2 

1 – very poor 1 1 

(Do not read) DK/ DR 99 99 

34. Please tell us what topics you would like to learn about the customs regulations and procedures in the Republic of Moldova/ 
EU during further training programs. (indicate at least 2-3 topics) 

Moldova: 

 

European Union: 

 

35. How do you estimate the easiness of payment of duty on export. Please, use a scale of 1 to 5 where 1 - not easy at all, and 5 - 
very easy. (one possible answer) 

5 – very easy 5  

4 4 

3 3 

2 2 

1 – not easy at all 1 

(Do not read) DK/ DR 99 

36. Please name 3 impediments/ obstacles your company needs to overcome in order to export more easily. (OPERATOR: indicate 
the answer word by word) 

1 ____________________________________________________________________________________________ 

2 ____________________________________________________________________________________________ 

3 ____________________________________________________________________________________________ 

99 (Do not read) DK/ DR 

37. Could you please tell me which of the following commercial agreements have a significant role for your company?  
1 Autonomous commercial preferences of the EU  

2 Trade agreements with the CIS countries  

3 CEFTA (The Central European Free Trade Agreement) 

4 Treaties concerning the avoidance of double taxation 

5 Other, specify _______________ 

6 None of the above  
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[The next question is addressed to the companies exporting from Moldova. ] 

38. Are you acquainted with DCFTA (The Deep and Comprehensive Free Trade Area RM – UE)? (one possible answer) 
Yes, I am 3 

Yes, I heard but don’t know details 2 

I don’t know 1  - go to Q 40 

 
[The next question is addressed to the companies exporting from Moldova.] 

39. If your company exports, how do you assess the opportunity to export to the EU after the implementation of 

DCFTA?  (multiple response) 
We started to export mainly due to DCFTA.   1 

We increased the capacity of production in order to export more to the EU after DCFTA.  2 

Quality standards and high competition will reduce the export volume.    3 

We are not affected by DCFTA implementation.   4 

We do not export to the UE, but we intend to export in the future.   5 

We do not export to the EU and we do not plan to export either.   6 

STRATEGIC COMMUNICATION 
40. Have you ever accessed the following websites? (one possible answer per turn) 

 Yes No 
(Do not read) Do 

not know 

Odimm.md 1 0 99 

Miepo.md 1 0 99 

EMAIL address: ______________________________________________ 
Thank you! 

 

 


